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INVITATION IN THE WORLD OF AUTOMOTIVE
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01 Company History

02 Sales Revenue/Office Location/Organization

03 Partners(suppliers/Key Customers)

04 Focus Application

05 Automotive Solution

Established in Shanghai Authorized distributor Becomea Strategic Acquired By Authorized distributor
O 6 Business Model for Panasonic Supplier For UAES/Bosch Kei Kong Group for Melexis

13661645048 Rice.qixiaoming@keikong.com

Office Location Total Solution Business Model

South China
Shen Zhen . o |
« Chong ging ' y “
o : e BEng\ /
North China " | et P ""’r
Sh hai ‘\X y - Ehengzhﬂu o i
ang hai | T | Supplier " Ju Chen " Customers

Bei jing ‘Chongging . Wuhan Qs _ IShanghai
Wu han Y, Al . "
= Technology  Demand Creation *  Turnkey Solution

S“E;‘;Ee" - Patent & License - Sales/FAE/AE Support - Time to Market
HK k '/ *  Quality Product »  Fulfillment »  Supply Chain Service

- IDH Partners  Customer satisfaction
Logistic & Warehouse

13661645048 Rice.gixiaoming@keikong.com b ] : 13661645048 Rice.gixiaoming@keikong.com
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AIRFRANCE

Air France-KLM PR in China
Agency Briefing

BRIGHT PR | August 2022

OVERVIEW
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2 offices

Beijing and Shanghai

0 | BPR Introduction
20+ 10~%

years of history average annual growth in revenue
02 China Media Landscape 5
60~ 90% :
people clients are international companies/JV brands
03 AF-KLM PR in China »
30 95% '
0
years old, on average are retainer/long-term clients

BRIGHT PR

AVIATION & TRAVEL MEDIA
OUR TEANM OUTREACHING INDUSTRY STAKEHOLDERS AND CONSUMERS

We are a team of experienced and dedicated professionals

. . . . . Aviation Media Travel & Tourism Social Media/KOLs Aviation Beat Reporters
Employees are professionals with backgrounds in journalism, English, ) _
marketing and/or key vertical industries CAAC News China Tourism News FATIII With general and business
CAAC Inflight Magazine Travel & Leisure media
Sky Times Conde Nast Traveler
S China Aviation News
Team leaders were previously senior reporters or ~ CARNOC.com

editors

- . \. -
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Close Followers of Airlines

Team leaders were previously senior consultants at

top international PR agencies

V

( Flight Expansion >< Services Upgrade >C Innovations >

< Sustainability/SAF> < Business Recovery > ( New Destinations/Connections >

Less than 5% turnover rate among senior-level

=
@ |
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professionals
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BRIGHT PR AIRFRANCE # %) KLM %
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Every business is a data business
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We dont want to make money from
customers that aren't getting value from

us... How many of your partners call you up
and say ‘stop spending money with us’?

Andy Jassy, CEO, Amazon
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